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ABSTRACT

As corporate derive wealth from society and create wealth for society, it is the society that actually gives permission to corporate to operate in society and earn profit. Corporate in return pays by sharing profits with society. CSR perception (development) and delivery (reporting) differs from country to country depending upon time, history, ethos, culture, changing societal expectations and socio-economic environment of the country. Therefore, it is not recommended to create a universal rating mechanism. Additionally, the mistake of copying theoretically alike international CSR indices to Pakistan is not suggested due to the stark differences and challenges being revealed among similar-looking CSR practices and frameworks while their implementation on the ground. In order to cope with this issue, the study develops first ever CSR index based on the modern, broader and viable perspective of John Elkington's triple bottom line (3BL) perspective accommodating international CSR standards and guidelines on one side and indigenous socio-economic environmental conditions of service sector of Pakistan on the other. CSR index with Management Practices, Environment and Humane as its dimensions has been established based on comprehensive review of international standards, CSR models & relevant research papers. Whereas weights are assigned based on desk review of economic conditions, environmental patterns, legal compliance, indigenous social patterns and CSR practices along with in-depth interviews of twenty CSR practitioners from service sector of Pakistan. Finally, establishment of CSR index for service sector not only stops international raters to rate corporate as per their own standards without considering principle of self-determination in balance with the principle of communion but also leads the government or other independent rating agencies to rate service sector organizations on indigenously developed CSR index.

Key Words: Corporate Social Responsibility, Index, Management Practices, Environment, Humane, Index Development, Dimensions, CSR criteria

58

79

